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TribeAgency Creates Interactive
Game Promotion for
Brother International

Market Outlook

rAudiences encounter brands online for an extended time period,
compared to traditional media like print, radio and television. The
power of communicating online is the adherence of users to the
site. Taking advantage of this time frame, which can extend up to
10 minutes, is a crucial way of building relationships between the
brand and the target audience.

Opportunity

rBrother International, a leading manufacturer of communications
equipment, needed to extend the brand awareness of their P-
Touch labeler line. In order to heighten awareness of their offline
P-Touch People campaign, Brother decided to create an online
micro-site to communicate with their target audience. With the
successful launch of two previous online promotions, Brother
again chose TribeAgency to develop this next online promotion.

Solutions

rThe piece, as defined by TribeAgency, would utilize Flash and
Active Server Page technology to deliver and serve up the game.
Twelve Brother "P-Touch People" would be shown using the P-
Touch labeler line in their real-world environments throughout
various stages of the game. Using an interactive magnifying glass,
game players were to find a hidden label, within each environment.
Users that completed the game and found all the labels were
rewarded with downloadable desktop wallpaper.




rWith the game concept in place, TribeAgency’s team of creatives
worked to integrate the offline campaign into the online world. A
consistent interface with cool tones of grays and blues was
utilized to increase brand recognition throughout a user's
interaction with the piece.

rTribeAgency copywriters crafted unique copy to introduce each
"P-Touch Person" and to subtly introduce ways the game's
players could use the P-Touch labeler line in their day-to-day life
through real-world scenarios. The design of the piece melded with

The design of the piece melded
with the copy to generate a
dynamic promotion for the brand.

Results

rThe online promotion is housed exclusively at www.biggestbook.com,
United Stationers catalog Website. As a major brand within this site,
Brother has been able to extend their online relationship with users
through this interactive and brand-building game. The micro-site has
helped to elevate Brother’s brand within the catalog Website and has
served as an integral component in the overall “P-Touch People”
marketing campaign.



