CHICTAGQ FIRE

Market Outlook

rln today’s fast-paced economy, corporate partnerships often
dry up'quickly. Many corporations find it difficult to locate a
company with ‘which a trusted and reliable partnership can
be 'established. In 1998, the Chicago Fire Major League
Soccer team began seeking a partner to aid them in their
transition onto the Internet. In the search process, they
waded through the mire of potentials very carefully and
found only one company whose interests matched their own,
whose passion for soccer was in sync with their fans, and
whose ideas could launch this new team into the online

world in a successful manner: TribeAgency.
Opportunity

rSince 1998, TribeAgency has provided complete coverage,
control and support of all Chicago Fire interactive services.
Our relationship with the Fire began with the development of
a new Website for the team. However, that year they won the
National Championship, and it soon became evident that the
Fire needed to utilize all the skills of our interactive agency
to cope with their immense popularity. We were happy to

oblige.
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TribeAgency develops and maintains a

comprehensive online strategy
for Chicago Fire

Solutions

rToday, the Chicago Fire’s Website (www.chicago-fire.com)
experiences a tremendous amount of traffic due to the Fire’s
popularity. As the fastest growing sport in the United
States, the Chicago Fire continues to build their fan base
every year. As a major portal for Major League Soccer in
America, the Fire’'s Website has to continually improve its
features along with its design to enhance and grow their

online communications with fans.
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# MAN OF THE MATCH

# LAST MATCH

413
vs
New England . New England
Revelution Revalution
Vote After the 1
Next Game

Recap » Highlights »

+ NEXT MATCH

at
DC United

Saturday 4/19 at 6:30 PH (CT)

Preview » Tickets »

Fire vs Revs Game Photos
Check out the great images of Sunday's 1-1 tie
against the New England Revolution,

View Photo Gallery »

By the Numbers: Running and Gunning

Fire's first game of the 2003 season
Full Story »

What was... What is... What will be...
Kenny delves into the 2003 MLS seasan with his
predictions in a special "What is..." column this
month. A a former GHM of the Chicago Sting, this

man knows how to rank teams... and now you will
too. Full Story »

Coz delves into the first game state...and comes up
with numbers that matter. Find out more about the

» NEWS

Monday April 14, 2003
Fire to Take on Three-Time
MLS Champ D.C. United

Saturday from RFK Stadium

Saturday April 12, 2003
Fire Opens 2003 MLS
Campaign at Home Sunday;
Takes on Revolution at 6:00
p.m. CT from Cardinal Stadium
New Fire Boss Dave Sarachan
to Make MLS Head Coaching
Debut.

Friday April 11, 2003
Fire Acquires Fourth Round
Selection in 2004 MLS
Superbraft

Rights to Midfielder Jasen
Moore Sent to New England
Fire Signs 2003 Selection Ryan
Futagaki and Midfielder Nick
walls.

» CALENDAR
4/16 : Special Events.

» 2003 Chicage Fire Corporate

Reception

4/19 : MLS Regular Season
» Fire at DC United

4/26 : MLS Regular Season
» Fire at Kansas City Wizards

4/26 : Player Appearances

4/26 : Special Events
» Dia de Los Nifios/Day of the
Children
4/30 ; Player Appearances
» Orlando Perez
5/3 : Player Appearances
» Carlos Bocanegra
Full Calendar »
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rOver the last five years, TribeAgency has molded the Chicago

Fire Website into an award-winning success with thorough

representation of the team. People interested in attending
games can look at game schedules, see the view of the field
from any section in the stadium via our implementation of

QuickTime VR technology, and purchase single-game and We Constantly review the WebSite

season tickets online. When fans are unable to attend games, the

site provides details concerning area establishments where the and determine hOW |t COUId better
excitement of a Fire game can be shared with other fans. For the serve the Chicago Fl re th ro Ug h

true fanatic, we included rosters complete | with in-depth player

descriptions and comprehensive stats, access to live ‘online alternate revenue Streams and
chats with the players, and al form to sign up for the Fire promotional avenues.

Insider—a newsletter that keeps subscribersiin the know with up
to the minute information. Furthermore, TribeAgency developed a
Kid’s Zone where parents can find out about soccer camps
sponsored by the Fire, and children can enjoy online Shockwave

games such as “Color Sparky” (the Chicago Fire mascot) and

"Concentration.” New features for 2003 include match recaps, inner workings of the team. We send employees to every game to
man-of-the-match polls and unique streaming video content collect information for game recaps, take pictures and conduct
exclusive to the Fire site, such as highlight goals and post-game post-game video interviews with the players.

interviews. The Website strategy and architecture is truly an
accurate representation of the team as a whole and the desires rWe constantly review the Website and determine how it can
of their fans. better serve the Chicago Fire through alternate revenue

streams and promotional avenues. The open communication

Results between the Fire and TribeAgency allows change to come

quickly and easily. We believe that the ideal, symbiotic

rDue to our close relationship, TribeAgency has become a part of partnership that exists between the two companies is the

the Chicago Fire team. We are the only outside vendor allowed sole reason for the success of the online strategy we
to participate in company-wide meetings, making us privy to the developed for them.
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» TICKETS

The Chicago
2003

Invites you to be part of M

tobe
Hometown Edgenood, MD
Citizenship USA

College Loyola of Maryland Be sure not Lo miss out on any of the great MLS action with season seating
options f budget elicvable benefits while saving

noney o

How Acquired
Drafted in the sixth round (11th overall) of the 1997 MLS expansion draft

» Season Ticket Packges
Season ticket options to fit every budget.

4/19 : LS Regular Season

»Fire at DC United

" || /26 : mLS Regular Season
»fire at Kansas City Wizards

» Group Sales Ti
Groups of 15 or m 003 Chicago Fire Tickets. » CALENDAR
4/16 : Special Events
2003 Chicago Fire Corporate
Reception

4/19 : MLS Regular Season
> Fi

» Business Alliance Ticket Package
business program that
" to revard employee:

at Cardinal Stadium! @

handise Gift Certificates.

5 you with opportunities to entertain
h premium seats to the suburbs hottest

4/26: Player Appearances

» Sparky » Birthday Parties

/26 Special Events Celebrate vith sox

» Dia de Los Nifos/Day of the
Children

ificates
Gt 2003 Ticket and
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e B L e e I e Chck out the pre-game fun at the Lasalle Bank Family Tent,
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» Carlos Bocanegra » Kick Back to the Community Partnershif

3
Find out how you can give back Lo the youth organizations in the Chicage
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5/3: Player
» Carlos Boca
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2039 W. WABANSIA AVE. CHICAGO, IL 60647 P. 778.227.2200 INFO@TRIBEAGENCY.COM WWW.TRIBEAGENCY.COM
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