TribeAgency Extends Marketing
Strategy Online and Offline for
Chicago Gateway Green

Opportunity

rChicago Gateway Green, a non-profit organization with a mission
of beautifying the landscape gateways leading into and out of
Chicago, needed to integrate their event-marketing efforts along
with their organization’s brand identity to effectively market to
potential sponsor corporations. TribeAgency was the exclusive
marketing communications firm working on promotions for the two
marquee fundraising events, HEAT and Green Tie Ball. To take
advantage of a consistency across all of their marketing
communications, Gateway Green selected TribeAgency to develop
the organization’s Website, promotional brochure, and business

papers.
Market Outlook Solutions

rThe mission of a non-profit organization is accelerated when a rTribeAgency began the corporate branding initiative for Gateway
consistent communications strategy is employed. Clearly defining Green by initiating a define phase. The define phase of the project
the organization's goals throughout various mediums, including involved the collaboration of the TribeAgency team with a
online and offline vehicles, helps to compound the power of the designated team from Gateway Green to establish the objectives
message to the public and potential sponsor partners. To maintain for the communication pieces. The define phase derived goals for
a consistent message and tone and save on budget resources, clearly communicating the organization's core mission of
organizations often turn to single-source agencies that can provide beautifying Chicago and to create a consistent look and feel to
all of their communication needs. generate increased brand awareness.
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Following the stack and flow charts, the designers were able to
generate a customized site that clearly laid out the main sections.
Flash-based technology was utilized in the header of the page to
generate awareness and excitement for current corporate-

sponsored expressway sites. The main page of the site features
upcoming events, showcases what’s new and clearly defines the
mission of the organization.

(The color palette for the site was inspired from the Gateway Green rTo further integrate the identity throughout the organization’s

logo, re-worked by TribeAgency, to place emphasis on the color communications, the new look was applied to business papers as
green, which symbolizes nature and growth. The tone of the well. The business papers required a clean and sophisticated look
Gateway Green's new look was carried out in the next phase of that integrated with the Website and the brochure.

the branding campaign, the organization’s brochure.

Results
rThe brochure reinforced the branding integration of the site, but

maintained a separate focus. The focus of the brochure was not (The various elements generated synergy by integrating the vehicles

only to emphasize the organization’s mission, but also served as a used to communicate with Gateway Green’s target market. The
showcase piece for their marquee fundraising events. By pieces helped to raise the bar for the organization's awareness within
showing pictures from the actual events along with images of the Chicagoland area. Gateway Green continues to gain support for its
corporate-sponsored expressway sites, the piece worked to entice mission of enhancing the landscape on the expressways leading into
targets to get involved in the organization. and out of the city.
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